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COUNTDOWN TO CANNES
DINE DANCE AND DONATE 

The social highlights of the 30th 
TFWA World Exhibition & Con-
ference in Cannes include many 
opportunities to network as we 
raise important funding for worthy 
causes supported by TFWA Care. 

Delegates are being urged to 
‘Show You Care’ on Sunday, Oct. 
26 at the Carlton Beach on La 
Croisette to take part in the first 
TFWA Charity Run.  

Those not running, walking or 
dancing the course can cheer the 
athletes on and sponsor their 
efforts. Each participant will make 
a €15 donation and everyone can 
show their support by donating 
€10 for a 30th Anniversary “Show 
you Care!” ribbon. All proceeds 
will go to the good causes 
supported by TFWA Care. 

The Golf Tournament, spon-
sored by Gebr. Heinemann and 
Estée Lauder, will tee off early on 
Sunday at the Old Course at 
Cannes Mandelieu Golf Club. A 
charitable donation of €100 will be 
requested from all players. 

Up to 100 competitors will take 
up their boules on Sunday mor-
ning for the Pétanque Tournament, 
sponsored by Tic Tac, at the Place 
de l’Etang followed by lunch at 
L’Ecrin beach restaurant.  

The Opening Cocktail takes 
place Sunday evening in the iconic 
Carlton Hotel, topped off with a 
fabulous firework display courtesy 
of the city of Cannes. 

The Scene will be ‘party 
central’ from Monday-Thursday, 
22:00 to 02:00 at the Gare Mari-
time next door to the Palais. Spon-
sors include Ferrero, Heineken, 
Rémy Cointreau, Perfetti Van 
Melle, José Cuervo, Wonderful 
Pistachios, Brown-Forman and 
Campari.  

The glittering Le Premium 
Evening is Thursday, Oct. 30 at 
the Port Canto. Dinner will be pre-
pared by 3-star Michelin Master 
chef Régis Marcon followed by a 
performance by guitar great Nile 
Rodgers and CHIC. Tickets can be 
purchased at www.tfwa.com  
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First ever DFA Charity Golf Tournament raises more than 
$180K for Breast Cancer Research; to become an annual event 

another $150,000. The proceeds 
from the fantastic raffle and silent 
auction would be additional.  
 In thanking the industry, Kauff-
man pointed out that 91% of every 
dollar donated to the Breast Cancer 
Research Foundation goes to the 
charity, with minimal reserved for 
administrative expenses. She also 
told the audience that the 
Foundation is on the verge of some 
important breakthroughs, critical 
since someone is diagnosed with 
breast cancer every two minutes.   
     Jerome Falic gave a special  

 

Even with a late afternoon 
deluge that forced half of the 
golfers to return to the Clubhouse 
before finishing, the first ever DFA 
Charity Golf Tournament was an 
unqualified success.  

Taking place this past 
Wednesday at the beautiful Weston 
Hills Country Club in South 
Florida, the event attracted 120 
people (both players and those 
cheering them on) and raised more 
than $180,000 for the Breast 
Cancer Research Foundation 
(BCRF). 

Event host Jerome Falic, CEO 
of Duty Free Americas, explained 
that the charity was very close to 
his heart.  

“My wife Debbie was 
diagnosed with Breast Cancer two 
years ago and we credit the 
Foundation with helping us find 
the best course of treatment for 
her,” Falic told TMI and the 
assembled guests.  

“Because of their research, we 
had options, and knew what to 
expect from different choices, and 
had information on what we would 
be going through. They really do 
an incredible job,” he stressed, 
adding that 100% of all the money 
collected from the event would be 
going to the charity.    

Stephanie Kauffman, chief 
communications and engagement 
officer of BCRF, was on hand to 
accept the donations. DFA’s Hard 
Candy brand donated $50,000; and 
a combination of DFA, and the 
Falic Family Foundation donated 

 

thank you to Jonathan Bonchick, 
who helped organize the 
tournament, and to the DFA 
marketing team for the “incredible 
job they did” in putting together 
the event. He also lauded the 
incredible support of sponsorship 
and donations provided by the 
industry.  

Representatives from all over 
North America from nearly every 
duty free category were on hand 
for the event – including the spirits 
brands, fragrances and cosmetics, 
confectionery, accessories 
including sunglasses and watches, 
as well as the many service 
industries that cater to the industry.   

“I had no idea we would have 
this kind of turnout on a workday 
in the middle of the week,” said 
Falic. He assured the crowd that 
the event would become an annual 
event.  

“Everyone in the industry is 
welcome,” he stressed.  
 

The Duty Free Americas Charity Golf Tournament raised more than 
$180K for the Breast Cancer Research Foundation and was a great 
gathering of travel retail friends and colleagues from all over North 
America. Jerome Falic already promised another one next year -- so DF 
friends start planning now. Congratulations to Jonathan Bonchick and 
the marketing team for putting together such a stellar event. Jerome Falic 
and his son Joseph present the first of two checks to Stephanie Kauffman  
of the Breast Cancer Research Foundation. 
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Good deeds, good times at 1st DFA Charity Golf Tournament 

  

  

 

See more photos on the Travel Markets Insider Facebook page at  
www.facebook.com/TravelMarketsInsider. Photos courtesy of DFA 
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Following the Nuance Dufry acquisi-
tion, Nuance President & CEO Roberto 
Graziani will step down from his current 
position, after leading the global travel 
retailer for the past 10 years.  

Graziani will continue to support the 
company until the year end, ensuring a 
smooth transition and integration. 

 Roberto Graziani comments: “It has 
been a great honor for me to lead this com-
pany for the past 10 years, and I would like 
to take this opportunity to thank my 
executive team and all Nuance employees, 
as well as our airport and brand partners, 
for their tremendous support and com-
mitment during that remarkable journey. I 
am very proud of all the great things we 
were able to achieve together. Whatever 
my professional future will reserve for me, 
Nuance will always be at the heart of my 
journey.” 

 Dufry CEO Julián Díaz added: “I 
would like to thank Roberto Graziani for 
his outstanding leadership and 
achievements during his tenure. Roberto 
and his team transformed Nuance and 
created a global organization that is 
recognized unanimously in our industry. It 
is our responsibility to now continue to 
build on his remarkable legacy.” 
 

DFS to enter Europe through project in Venice 
DFS Group (DFS) last week announced its entry into Europe. The 

landmark project will take place in Venice, Italy.  DFS says it will create a 
new destination for culture and commerce on the famous Grand Canal in an 
historic building in Venice, the Fondaco dei Tedeschi.  

DFS is partnering with Edizione, a private, unlisted company which is 
wholly controlled by Italy’s Benetton family.  

The store will go beyond the concept of a conventional department store. 
It will act as an extra venue for the city, promoting public events and 
liaising with the city’s cultural institutions, says the company statement. 

The Fondaco dei Tedeschi was first constructed in 1228 as a place of 
exchange for German merchants and used for centuries to trade spices, silk 
and other goods between the Orient and Northern Europe. It was twice 
destroyed by fire and rebuilt in the 16th century, before being transformed 
into a customs house under Napoleon. The last restoration, before today, 
dates back to the beginning of the 20th Century.  

Current plans for its restoration are built on a concept to re-establish the 
historic Venetian connection between culture and commerce which will not 
only attract discerning travelers but also give Venetians the opportunity to 
indulge in all the things for which their city is renowned.  

Antonio Belloni, Group Managing Director of DFS parent company 
LVMH, commented: “…  LVMH has been waiting for the right opportunity 
and partners for DFS’ European entry and hence we are thrilled to 
collaborate with Edizione, and the city and people of Venice in offering a 
perfect combination of history, cultural traditions, craftsmanship, retail and 
hospitality in this outstanding location.” 

DFS First Class Beauty Festival 2014 
DFS Group (DFS) held its largest beauty festival - First 

Class Beauty by DFS – in key outlets this month, highlighting 
more than 50 beauty brands in 13 destinations.  

Participating locations included 18 DFS airports and 
downtown Gallerias in Abu Dhabi, Auckland, Bali, Guam, 
Hawaii, Hong Kong, Jakarta, Los Angeles, Macau, Okinawa, 
Saipan, Singapore and Sydney. 

DFS’ offering of beauty experiences, events and 
promotions was kicked off on Sept. 5 with a gathering of 
influential beauty and travel experts in Hong Kong.  

Winnie Park, Executive Vice President, Global Consumer 
Marketing, DFS Group said, “First Class Beauty represents 
our philosophy of beauty and lifestyle, inspired by the joys of 
travel. We at DFS believe that looking good is always 
associated with feeling good, which is why First Class Beauty 
is about discovering and experiencing the best in cosmetics, 
skincare and fragrances.” 

To celebrate the launch of First Class Beauty, DFS hosted 
a First Class Beauty Panel made up of blogger and style icon 
Nicole Warne, Miss Universe Japan Miyako Miyazaki and 
celebrity makeup artist Perry Liu, who led a discussion on 
beauty and travel. 

From the discussion, Nicole Warne, Perry Liu and Miyako 
Miyazaki interpreted the key beauty trends for the Fall/Winter 
2014 season, and presented three looks inspired by the 
culture, people and environment of three iconic destinations: 
Sydney, Hong Kong and Hawaii. 
 

Nuance President & CEO Roberto Graziani to  
step down following acquisition by Dufry 

Graziani was appointed as President 
& CEO of Nuance in 2004, after the 
company was acquired by GECOS and 
Stefanel, following the grounding of 
Swissair. Prior to this, Graziani spent 
more than a decade at Nuance’s parent 
company, GECOS/Gruppo PAM, where 
as CFO he led the successful acquisition 
of Nuance in 2002.  

As President & CEO Graziani has 
transformed Nuance into a global leader 
in travel retail, covering the full 
spectrum of sales channels through a 
global network of more than 350 stores 
covering over 75,000 sqm retail space 
across 19 countries and territories. 
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Richard Seay, Barbados’ Minis-
ter of Tourism and International 
Transport, was elected Chair of the 
Caribbean Tourism Organization 
(CTO). The election took place on 
Sept. 17 in St. Thomas, USVI 
during the CTO’s Annual General 
Meeting. Sealy succeeds USVI 
Commissioner of Tourism, 
Beverly Nicholson-Doty and will 
serve a two-year term. 

ESSENCE CORP. 
has an immediate opening for an 

Account Executive/ 
Promoter 

 for the Caribbean Territory.   
The ideal candidate must have 

retail sales experience preferably 
within the luxury brand 

industry.  Willing to travel 50% - 
60% of the time.  

Strong communication and 
presentation skills and ability to 
conduct training seminars and 

motivate sales staff. This individual 
will be responsible for in-store 

visits, counters, beauty advisors, 
sell-out actions and in store 

promotions.   
Must have a high level of skills 

using Excel, PowerPoint and other 
MS Office applications.   

Fluent in English and Spanish both 
written and oral.  

ESSENCE CORP. #2 
has an immediate opening for a 

Market Support Coordinator. 
Candidate must be organized, 

dynamic and self-motivated 
With strong skills of Excel, Word, 

PowerPoint (MS Office) 
Must speak English and Spanish. 

 

ESSENCE CORP. #3 
 has an immediate opening for an  

Acct/Area Manager 
Caribbean  

The ideal candidate will be based 
in Miami and must have a 

minimum of two years’ experience  
in Travel Retail. 

Candidate must be extremely 
organized, dynamic, self-motivated 
with strong sales skills and willing 

to travel 55% of the time. 
Proficiency in Excel, Word, 
PowerPoint (MS Office) and 

Mandatory Bilingual: 
English/Spanish, written and oral. 

French is a plus. 
 

Please send resumes to  
 musallan@essence-corp.com   

 

Beauté Prestige International
has immediate openings in the 
Miami office for the following 

position:  
AREA SALES MANAGER 

TRAVEL RETAIL for 
Central/South American 

Region.   
Ideal candidate must have a 

minimum of 3-5 yrs experience in 
the luxury brand industry, 

preferably in TR.   
Must be highly organized with 

outstanding sales and managerial 
skills. Must be fluent in English 
and Spanish and  have good 

computer skills.  
Ability to travel 40-50%.  

Send resumes 
to gcamplani@bpi-sa.com 

COTY 
has an immediate opening in the 

Miami office for a  
Retail Specialist  

for the South part  
of North America.  

The ideal candidate must have a 
minimum 3-5 years relevant 

experience in sales preferably in 
TR. Highly organized,dynamic, 
self-motivated and with strong 
sales and managerial skills. 

Responsible to develop the sell-
out in his/her territory, 

implementation of 
merchandising, stock level 

follow-up, promotion set-up and 
management of the beauty 

advisors team.  
Ability to travel 50%.   

Fluent in English and Spanish. 
Proficient in MS Office.  

 
Please send resumes to:  

Raquel_Delgado@cotyinc.com 

Imperial Tobacco emphasizes  
consumer focus in Cannes 

 
Imperial Tobacco is evolving its stand at  

TFWA World Exhibition (Gold Village  
GO 6). The general theme ‘The Art of  
Tobacco’ remains, but the company says that 
it will now reflect a greater focus  on traveler 
and regional specifics, behavior and preferen- 
ces as they differ significantly by region. 

The stand will be segmented not by brand, 
as in the past, but by regions, with each meet- 
ing room highlighting the brands that are  
specific and relevant to travelers from  
those areas.  

Andreas Lemke, Global Duty Free General Manager explains 
that the Asia meeting room will highlight Davidoff Magnum 1926 
Elite, for example, while the Europe room would focus more on 
Gauloises, Lambert & Butler and gv Smooth. 

 “We believe this is a much better approach for retailers than 
buying by brand; our stand really becomes a global map of 
traveling consumer preferences,” says Lemke. “Tobacco is, of 
course, our DNA and, with our uniquely broad portfolio of brands 
and products within the category Imperial Tobacco is a true one-
stop shop for retailers within travel retail.  

“Equally important, however, is an understanding of travelers 
and their different needs and preferences - a subject that seems 
obvious but is too often neglected, particularly within the tobacco  
sector. At TFWA World Exhibition this year we want to emphasize 
how well Imperial Tobacco understands these needs; knows how  
different nationalities shop and what their preferences are within 
different product groups.” 

In conjunction with the stand focus,  Imperial Tobacco will be 
also presenting its Category Management approach to retailers.  

In related news, the Puerto Rico 
Tourism Company (PRTC) has won 
the CTO’s top sustainable tourism 
award, the Caribbean Excellence in 
Sustainable Tourism (CEST) Award. 
The accolade was presented in 
collaboration with online travel and 
tourism industry site, TravelMole. 

This award is presented to a 
destination or tourism-related 
company in recognition of excellence 
in planning and managing a 
diversified tourism product using 
sustainable tourism concepts and 
core values, said the CTO.  

Barbados Minister new chair of CTO 

Heinemann Americas, Inc. 
has an immediate opening in the 

Miami office for a 
Junior Business 

Development Manager for 
the Americas region 

 
The ideal candidate must have a 

minimum 2-4 years’ work 
experience in business 

development preferably in TR, 
commercial center concessions 

or consultancy.  
Must have strong analytical 

skills, able to apply strong project 
and time management skills, 

self-motivated, very flexible and 
able to work under pressure.  

Good interpersonal and 
communication skills are implied.  
Strong command of English and 

Spanish are essential, written 
and oral.  

Proficiency in MS Office and 
Adobe Illustrator are required.  

 
Please send resumes to: 

info@heinemann-americas.com  

The IWSR launches 
Radius product 
innovation tracker 
IWSR has acquired the 
assets of Radius, an inter-
active database of product 
innovation, launches, 
news and trends. Radius 
complements IWSR’s 
current data packages, 
adding more qualitative 
information to its range of 
data and reports, says the 
company. 

 Subscribers to Radius 
can access the website for 
daily updates as well as 
receive quarterly reports.  

Radius covers: new 
product launches, essen-
tial marketing campaigns; 
flavor and ingredient 
trends; packaging innova-
tions; on- and off-premise 
trends; and more. For 
more information, con-
tact: graziella@theiwsr.co
m or tim@theiwsr.com 

Andreas Lemke 


