
When Generations Collide: Who They Are - Why They Clash

Generation Influences Traits Factoids Tips

Traditionalists …        80% will give money, but only 
31% are volunteering.

       Recognize their loyalty and experience

… are loyal to nonprofits.        73% plan to return to work in 
some capacity after they retire.

       Keep then involved … not just their 
checkbooks
       Thank them in new and creative ways

Keyword: LOYAL        As grandparents, help them pass on their 
legacy

Baby Boomers ...        #1 Reason they will stay in a 
job is if they can make an impact.

       Be aware of Boomers' competitive nature.

… support nonprofits but are 
tight on time.

       17,000 Boomers are turning 50 
every day.

       Focus on how they can make an impact.

       75% said time off would be the 
greatest reward they could receive.

       Recognize Boomer Burnout.

Keyword: COMPETITIVENESS        Make it easy for them to be involved and to 
give.

Generation Xers …        62% said they have not been 
asked to give or volunteer

       Respect their skepticism.

… support nonprofits but are 
tight on time.

       80% of Xer men said time with 
family is more important than 
challenging work or a higher salary.

       Start local, then go global.

       More then 40% of Xers have 
spent time in a single-parent home 
by the age of 16.

       Give Gen Xers autonomy.

Keyword: SKEPTICISM        Put a face on giving - connect Xers to the 
cause.

Millennials …        They are globally aware, cyber-
literate and techno savvy.

       Don’t wait to reach out to Millennials

… want to get involved and 
build better communities.

       Millennials recently ranked 
"personal safety" as their #1 
workplace issue.

       Be realistic about what they can achieve.

       Millennials don't just accept 
diversity, they expect it.

       Don't just give Millennials experiences - give 
them tools.

Keyword: REALISTIC
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The generations view nonprofits in very different ways. This can affect  strategies used to recruit and engage volunteers and donors.

Sesame Street, MTV, 
Personal Computer, 
Divorce, AIDS, Crack 
Cocaine, Missing 
Children on Milk Cartons

Eclectic, 
Resourceful, Self-
Reliant, Distrustful of 
Institutions, Highly 
Adaptive, Skeptical

Fall of Berlin Wall, 
Expansion of Technology 
and the Media, Mixed 
Economy, Natural 
Disasters, Violence, 
Drugs and Gangs

Globally Concerned, 
Integrated, Cyber 
Literate, Media 
Savvy, Realistic, 
Environmentally 
Conscious

The Great Depression, 
The New Deal, World 
War II, The GI Bill, the 
Cold War

Patriotic, Loyal, 
Fiscally 
Conservative, Faith 
in Institutions

Booming Birthrate, 
Economic Prosperity, 
Recession, Expansion of 
Suburbia, Vietnam, 
Watergate, Protest and 
Human Rights 
Movements, Sex, Drugs 
and Rock n' Roll.

Idealistic, 
Competitive, 
Questioners of 
Authority, Eager to 
Put Their Own 
Stamp on Things, 
the Sandwich 
Generation


