
 
 

 
WEBSITE AND SOCIAL MEDIA REVIEW 

 

This program is designed to review and evaluate your practice’s current online profile, including your 
website, social media and major directory (Google Places, Yelp) presence. We will look at: 

 
Your website 

 Is it professional and well-written? 

 Is it visually appealing? 

 Is there a bio and pictures of the doctor and staff? (Research shows prospective patients will look 

at this page before any other except the Home page.) 
 Does it have audio or video content? 

 Is it optimized to direct traffic to your site from the major search engines? 

 Is it optimized to focus on the procedures you want to promote? 

 Does it meet current HIPAA guidelines? 

 Is it updated on a regular basis? 

 Do you have inbound links to and from your vendors? (ie, CareCredit, Invisalign, ADA) 

 Does it represent the values and goals of your practice? 

 

Your social media and online presence 

 Do you have a Facebook business page? 

 Do you have a LinkedIn Profile (Doctor only)? 

 If yes, do you make regular posts?  

 Are your posts, if you make them, professional yet friendly in tone? 

 Have you claimed your Google profile? 

 Have you claimed your Yelp profile? 
 

Jill Townsend, on behalf of Amy Smith Consulting, LLC, will review all of the above, plus any other issues 

that relate directly to your practice. She will then provide you with a written report on her findings and 
recommendations. If you choose to retain her services past this point you will work directly with her, at a 

fee agreed between you and independent of Amy Smith Consulting, LLC.   
   

About Jill Townsend 

 
Jill Townsend is a professional writer and online marketing professional who has 

been working in the marketing and consulting industry for more than 25 years, 
including a 12-year period in the United Kingdom, where she served as Director of 

Marketing for a $20M multi-national direct mail company. Since 2005 she has 

focused her consulting on the dental industry, as a website consultant and content 
provider, as well as offering online marketing services in the form of newsletters 

and social media campaigns. Clients praise her ability to understand and explain 
the “World of Google”, and her consistently professional yet friendly personality. 

She is a member of the Academy of Dental Management Consultants, where she is 
a former Board member and current Website Administrator. She is the author of a 

popular online e-book, “How to Write a Great Bio”. 


