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Diabetes – The Facts

Diabetes Statistics*

• 231,404: The number of annual deaths that diabetes contributed to in the 
United States according to death certificate reports from 2007 (diabetes is 
likely to be underreported as a cause of death).

• 25.8 million:  The estimated number of children and adults in the United 
States who have diabetes.

• 79 million: The estimated number of Americans who have prediabetes.

• 1.9 million: The number of new cases of diabetes diagnosed in people 
aged 20 years or older in 2010.

• 11.5 million: the number of women in the US who have diabetes.

• Hispanic/Latino Americans are 1.7 times more likely to have diabetes than 
non-Hispanic whites.

• African Americans are 1.8 times more likely to have diabetes than non-
Hispanic whites.

*National Diabetes Fact Sheet, 2011



Diabetes, Heart Disease and Stroke

• Heart disease and stroke are the most life-threatening 
consequences of diabetes.

• Deaths from heart disease in women with diabetes have increased 
23% over the past 30 years compared to a 27% decrease in women 
without diabetes.

• People with diabetes are two to four times more likely to suffer 
strokes, and once having had a stroke, are two to four times as 
likely to have a recurrence.

• On death certificates for people with diabetes age 65 and older, 
heart disease is noted 68% of the time and stroke 16% of the time.

Diabetes – The Facts







As many as one in three American adults will 
have diabetes in 2050, unless we take steps 
to Stop Diabetes®. 

Diabetes – The Facts



Who We Are

Who We Are…



Our Mission:

To prevent and cure diabetes and to 
improve the lives of all people affected by 
diabetes.

Who We Are…



•450,000 volunteers

•Membership of more than 441,000 
people with diabetes, their families and 
caregivers

•Professional society of nearly 16,500
health care professionals

•Nearly 800 staff members

Who We Are…

Our Network



The American Diabetes Association’s 2012-
2015 Strategic Plan has one central vision: 

Life free of diabetes and all its burdens

Who We Are…

Our Strategy



1. Improving outcomes for people with diabetes and 
prediabetes

2. Expanding the field of diabetes research

3. Giving voice to those denied their rights because of 
diabetes

4. Heightening the nation’s sense of urgency for the 
growing diabetes epidemic

5. Building our capacity for success

Our Focus Areas

Who We Are…



The Education Recognition Program assesses whether 
applicants meet the National Standards for Diabetes 
Self-Management Education (DSME). The Standards 
are designed to be flexible enough to be applicable in 
any health care setting, from physicians’ offices and 
HMOs to community centers and hospitals. 

For a complete list, visit http://www.diabetes.org/erp



Books & Publications
The American Diabetes Association is the 
leading authority on diabetes, publishing 
highly respected magazines, books and 
journals. Several books have received 
national or international recognition. Most 
professional and consumer titles are 
available in eBook format. 

Information



Consumer Magazine

Diabetes Forecast Magazine is the 
premier lifestyle magazine for people 
with diabetes. 

http://forecast.diabetes.org/

Information



Diabetes, the premier journal for original research 
on the physiology and pathophysiology of diabetes 
for scientists and physicians

Diabetes Care, a highly-ranked journal, featuring 
clinical research, short reviews and commentaries 
for clinicians and health professionals

Professional Journals & Publications
Information

http://diabetes.diabetesjournals.org/
http://diabetes.diabetesjournals.org/


Professional Journals & Publications

Diabetes Spectrum features research translated 
into practice for health professionals involved in 
diabetes education and counseling

Clinical Diabetes offers abstracts and treatment 
recommendations for primary care physicians

Information



The 2013 meeting 
brought together 
nearly 18,600
scientists, health care 
professionals and 
other members of the 
diabetes community 
from around the 
world.

Scientific Sessions
Information



$640 million in diabetes research and provided funding for nearly 4,000 
research projects over the life of the program.

In 2012, the Research Program provided $34.6 million in research grants, 
supporting more than 450 active projects at 130 leading research 
institutions in the United States.



Advocacy

Advocacy

Giving voice to those denied their 

rights because of diabetes



Current Legislative Efforts

For details, visit http://www.diabetes.org/advocate/our-priorities/

• Stem Cell Research
Protection and expansion of stem cell research
Supports to enhance at Federal /State levels within 
ethical guidelines

• Prevention
The Association’s efforts to prevent type 2 diabetes 
including the National Diabetes Prevention Program 
focused on prediabetes and efforts to reduce  obesity 
and improve nutrition and physical activity

• Safe at School
State-based efforts to ensure students are medically 
safe and have access to the same education 
opportunities as other children

Advocacy



Advocacy Networks

1.Advocacy Attorney Network of more nearly 800 lawyers 
who work on diabetes discrimination matters

2.Health Care Professional Legal Advocacy Network, 
consisting of over 350 trained diabetes health professionals 
who provide assistance in ending discrimination

3.Advanced School Advocate network made up of over 150 
trained parents and other lay advocates who work on the 
Safe at School Campaign in their communities, providing 
individual help and workshops for families

More information: 
http://www.diabetes.org/attorneyswanted
http://www.diabetes.org/patientrights

Advocacy

The Association trains lawyers, health care professionals, and lay advocates 
on ways to prevent discrimination or stop ongoing problems.  

The Association has created:



Current Legal Advocacy Priorities
Advocacy

1. School Discrimination
Medically safe at school, same educational 
opportunities, school personnel to help with blood 
glucose checking and insulin/glucagon administration, 
materials to prevent discrimination
For details, visit http://www.diabetes.org/safeatschool

2. Workplace Discrimination
Prevent unlawful “blanket bans” that prevent anyone 
who uses insulin to apply for certain jobs and ensure 
workers with diabetes are provided with reasonable 
accommodations to manage their disease

3. Discrimination in other Environments
Access to care in correctional institutions, police trained 
to recognize diabetes emergencies, airline passengers 
able to travel with critical supplies 
For details, visit http://www.diabetes.org/
discrimination



Awareness, Education & Support

Awareness, Education & Support

Heightening our nation’s sense 

of urgency for the growing 

Diabetes epidemic



•Observed the last Tuesday in March, Alert Day 
is a national call to action, that focuses on 
educating people about their risk for diabetes. 

•Awareness activities focus on taking the ADA 
Risk Test.  Materials are available in both English 
and Spanish.

Public Awareness Campaigns



•Observed the last Tuesday in 
March, Alert Day is a national call to 
action, that focuses on educating 
people about their risk for diabetes. 

•Awareness activities focus on 
taking the ADA Risk Test.  Materials 
are available in both English and 
Spanish.

Public Awareness Campaigns



Limb Loss Awareness
April is Limb Loss Awareness 
Month. The  Association has 
bilingual materials and  
promotes education on avoiding 
neuropathy and foot 
complications.

Public Awareness & Education



Hispanic Heritage Month

HHM® activities focus on engagement of people 
in the Latino community around exercise and 
activity. 

Gilberto Santa Rosa is the ADA’s national 
Spokesperson for HHM.

Public Awareness Campaigns



American Diabetes Month

Observed each November, American 
Diabetes Month® activities focus on 
people with diabetes and all those 
affected by diabetes to raise 
awareness about diabetes treatment 
and diabetes complications. 

Updated materials and 
information can be found at 
www.diabetes.org/adm

Public Awareness Campaigns



Online

The American Diabetes 

Association has several active 

internet platforms, available in 

Spanish. 

Both Greater NY and Upstate NY

markets can work with your 

organizations to integrate a social 

media or web-based activity or 
awareness event.

Internet Resources



The American Diabetes 

Association’s Senior Signature 

Series has resources and 

curricula about diabetes 

management for seniors.

Both Greater NY and Upstate 

NY markets provide these 

resources and can work with 

local markets to design a senior 

focus education event or 

campaign.

Awareness, Education & Support



Enroll and you will receive the following over 12 months:

• 5 informational packets [English or Spanish] including information 
on how to manage and live with diabetes 

• 3 free copies of Diabetes Forecast magazine 

• Information on what to eat 

• Delicious and healthy recipes 

• A monthly e-newsletter with new recipes 

• Tools to help you manage your diabetes 

• Access to our online community and local events 

Awareness, Education & Support



High Risk Community Programs
Awareness, Education & Support

• African American Initiatives – Live EMPOWERED brings the message 
about diabetes to the African American Community through ID Day and 
educational workshops  specifically designed for churches as well as 
communities.  (Implemented based on market demographics.) 
www.diabetes.org/africanamericans

• Latino Initiatives – Por tu Familia provides educational workshops, large
scale health fairs and culturally and linguistically appropriate information 
to the Hispanic/Latino community. (Implemented based on market 
demographics.) www.diabetes.org/espanol

• Native American Initiatives - Awakening the Spirit provides information 
appropriate for the Native American community and support for its 
advocacy efforts. (Implemented based on market demographics.)
www.diabetes.org/awakening

• Asian American, Native Hawaiian and Pacific Islander Initiatives brings 
awareness of diabetes to the Asian American Native Hawaiian Pacific 
Islander community, a population that is at high risk for developing 
diabetes.
http://www.diabetes.org/in-my-community/programs/aanhpi/



The Por Tu Familia

Message

The ADA renamed its Latino Initiatives health campaign in 
November 2005 to “por tu familia”—or “for your family” in
English.  Why?

– Latinos feel guilty spending time and money on personal health.

– Latinos feel selfish putting their own health care ahead of their 
family’s needs. The opposite should be true. 

– The new name also denotes that ADA is there for your family

– Lastly, that people should take care of their diabetes or prevent 
themselves from developing it for their family’s sake, too. 



• Diabetes Day

• ¡ Todos a Moverse para su Salud! 

(Everybody Move For Your 

Health!)

• ¡Todos a Bailar para su Salud! 

(Everybody Dance For Your 

Health!)

• Feria: Unidos Contra la Diabetes

• Salud y Sabor en la Cocina 

(Health & Flavor in the Kitchen)

• “De Todo Corazón,” 

(With All My Heart)

Por Tu Familia 

Community-based Activities



Bronx, New York 
August 23, 2014

• “Fiesta” environment 
that is family friendly 
and family-oriented.

• Community Services 
Focus

• Free health services

• Diabetes care products 
and information

• Workshops



Special Events Signature Campaigns

Step Out: Walk to Stop Diabetes 
diabetes.org/stepout

• Takes place in 125 cities
• 120,000+ walkers nationwide

Tour de Cure diabetes.org/tour

• Cycling events held in 89 cities 
nationwide 

• The Tour is a ride, not a race

Stewardship



Websites:
• diabetes.org
• shopdiabetes.com

Social Networking:
• Facebook 

http://www.facebook.com/AmericanDiabetesAssociation

• Twitter http://twitter.com/AmDiabetesAssn

• YouTube http://www.youtube.com/AmericanDiabetesAssn

• Stop Diabetes Here blog http://diabetesstopshere.org

• Pinterest http://pinterest.com/amdiabetesassn/

Resources:
Resources
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http://www.facebook.com/AmericanDiabetesAssociation
http://www.facebook.com/AmericanDiabetesAssociation
https://mobile.twitter.com/AmDiabetesAssn
https://mobile.twitter.com/AmDiabetesAssn
http://www.youtube.com/user/AmericanDiabetesAssn
http://www.youtube.com/user/AmericanDiabetesAssn
http://diabetesstopshere.org/
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http://pinterest.com/amdiabetesassn/


Kelly Mueller

Director for Mission Delivery

Upstate New York

kmueller@diabetes.org

585-458-3040 x3491

Helene Velazquez

Director for Mission Delivery

Greater New York City

hvelazquez@diabetes.org

212-725-4925 x3408


