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This Month at HLAA Headquarters

October 2013
ADVOCACY

· HLAA has signed a letter of support for the new HEAR legislation that will mandate Medicare coverage of Hearing Aids. Click here for more information.

· HLAA, Telecommunications for the Deaf and Hard of Hearing (TDI) and other consumer organizations filed a Petition for Stay on September 30, 2013. The petition requests that the Federal Communications Commission (FCC) put a hold on implementation of one section of their Internet Protocol Captioned Telephone Services (IP CTS) Order that requires all users to pay a minimum of $75 for the captioned telephones. Read more and see the petition here: http://www.hearingloss.org/content/hlaa-tdi-n-consumer-groups-respond-fccs-ip-cts-order
BRANDING

· Based on input from one of our chapters, the HLAA logo typeface will have a slight alteration to make it graphically consistent. The words “of America” will appear in the same boldface font as the rest of the logo. We will phase the revised logo into all media. We also will produce logos for all state organizations and chapters by the end of December. The process should be completed mid 2014.

· Staff continues to Tweet and post messages on Facebook strategically about HLAA. This action is part of our messaging and name recognition.

HLAA E-NEWS

SIGN UP for this free online, twice-monthly, publication at http://www.hearingloss.org/content/e-news-sign
GENERAL WEBINARS

The HLAA webinar schedule on the website along with instructions how to participate. Remember to use the HLAA login portal and you must reconfigure your computer ahead of time
CONVENTION 2014, AUSTIN, TX, JUNE 26-29

· Early-bird discounted registration is now open and a registration form is in the November/December issue of Hearing Loss Magazine. 

WALK4HEARING

· Thanks to Walk National Sponsor CapTel, it is easier than ever to share facts and figures about hearing loss. CapTel has designed an info-gram about hearing loss and the Walk4Hearing. See a screen shot of the info-gram below.
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There are two “firsts” from recent Walk4Hearing sites. First, the New England Walk4Hearing got publicity on the subway and bus ads in Boston. (See them at https://docs.google.com/file/d/0B6_-ESj6_fyZZzJIOG9OY3EtVkk/edit?usp=sharing. There was also a billboard at the Boston Convention Center: https://vimeo.com/77084224.) Second, the Florida Walk for Hearing in Jacksonville, Florida publicized their first-ever walk on a pro bono (free) billboard. See below for a photo of the billboard.
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Newspapers and radio stations are featuring news from the Walks also. In New Jersey alone:

· an article on Team Maxx Man ran in The Coast Star;
· there was a feature story on walker Julie Troger from Plainsboro, which ran in print and online in the West Windsor and Plainsboro News http://www.wwpinfo.com/index.php?option=com_us1more&Itemid=6&key=10-11-13hearing;

· a feature story on Noa’s Team, named after a young girl that wears hot pink hearing aids, ran in the Times of Trenton: http://www.nj.com/mercer/index.ssf/2013/10/annual_walk4hearing_in_west_windsor_aims_to_raise_75k_for_hearing_loss_association_of_america.html#incart_river;

· the Trenton Times printed an article on the Thomas Family

http://www.northjersey.com/news/228126861_Nutley_family_to_raise_awareness_of_hearing_loss.html
We are already gearing up for the spring 2014 Walks.

HLAA BLOGS

What exactly is a blog?

A blog is simply a platform from which a brand and people interested in it can share know-how and start conversations. For HLAA, it’s a place to demonstrate understanding and empathy for members.

If some of that information ends up being found relevant by someone looking for an answer to a hearing-loss-related question, want or need, then the blog has served a valuable purpose -- for the brand and for the reader.

If that value exchange causes the reader to want to learn more about the brand, visit the brand’s website, maybe even subscribe to the brand’s blog or e-news, and, better yet, join HLAA, then the blog has served a valuable purpose -- for the brand and for the reader.

HLAA BLOGS (continued)

Do people really read blogs?

Research says they visit blogs more than 300 million times each month. The better question might be: “When people go searching for something relevant and valuable to read about hearing loss, will they find our blogs?” We hope so! Blogs are part of our social media and branding strategy.
In addition to Executive Director Anna Gilmore Hall’s blog at http://hlaaexecutivedirector.blogspot.com, Lise Hamlin has a public policy and advocacy blog at http://hlaa-advocacy.blogspot.com/ and Elizabeth LeBarron has a blog for HLAA State Organizations and Chapters at http://hlaachapternews.blogspot.com/.

OUTREACH

· Anna Gilmore Hall met with MediKidz (www.medikidz.com) while she was in NYC for the Walk. From that meeting came an agreement to publish a MediKidz title about hearing loss after the manuscripts have been peer reviewed by HLAA. The company uses superhero comic books characters to explain health issues and diseases for patients and their families in the U.S. The agreement also includes having the HLAA logo on the back cover of the comic books, promotion, joint PR opportunities and future opportunities such as posters, merchandising, apps, games, appearance at HLAA Convention, and more. The project will start toward the end of this year. There will be no direct cost to HLAA other than staff time.

· Anna Gilmore Hall visited New Mexico October 23-26. While there, she attended the 2013 Telecommunications for the Deaf and Hard of Hearing (TDI) and Association of Late Deafened Adults (TDI and ALDA, respectively) Joint Conference in Albuquerque. She also met with HLAA State Chapter Coordinator for New Mexico Steve Frazier and the Albuquerque Chapter.

· HLAA has recruited members to work with NPR Labs on their pilot project of radio alerts for people with hearing loss living on the U.S. Gulf Coast. See the HLAA Facebook page for details.

· Thanks to a collaborative effort between HLAA and hi HealthInnovations, Hi HealthInnovations is making a video PSA (with captions) that urges the public to protect their hearing. Read more here. http://www.hearingloss.org/content/october-national-protect-your-hearing-month
· HLAA displayed educational and membership materials at the American Society for Clinical Oncologists (ASCO) Health and Wellness Fair on Wednesday the 23rd. ASCO has over 300 employees at their headquarters in Alexandria, VA.

· Anna Gilmore Hall attended the American Cochlear Implant Alliance Symposium on October 24th.

3rd INTERNATIONAL HEARING LOOP CONFERENCE

More than 190 people from as far away as Nairobi and as close to home as Bethesda, Maryland attended a two-day conference devoted to the art and science of hearing loops in Eastbourne, England. As it turns out, opening ceremonies coincided with Eastbourne’s Guy Fawkes celebrations, so not only did they have a warm welcome from hosts Nigel Williams, chair, Hearing Link, and Dr. Lorraine Gailey, Chief Executive of Hearing Link (a consumer organization in the U.K., www.hearinglink.org), attendees were treated to fireworks over the sea and bonfires on the beach of that seaside town as they raised our glasses to the 3rd International Loop Conference. The Conference was packed with information on what to do to ensure that more working hearing loops are installed and used. The Americans made a strong showing, with nearly 20 attending, including one Canadian. For us, it was a great opportunity to learn from countries that have been installing loops in public places for many years. We heard from consumers and professional sponsors (Contacta and Ampetronic), techies and advocates, and even a Member of Parliament.

Among American attendees were HLAA Executive Director Anna Gilmore Hall; HLAA Director Public Policy Lise Hamlin; Former Executive Director Brenda Battat and her husband Joe; Dr. David Myers; Richard Einhorn and Juliëtte Sterkens. Other HLAA members that attended included Lois Johnson, Katherine Bouton, Jerry Bergman and Pat Kricos. Company representatives included Andrew Thomas, business development director of Contacta; Richard McKinley, managing director of Contacta, Inc; and Julian Pieters, managing director of Ampetronic.
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