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As of January 31, 2014, pas-
sengers traveling internationally 
into the United States with a 
connecting flight will be permit-
ted to carry liquids in excess of 100 
ml in their carry-on baggage, pro-
vided they were purchased in duty-
free shops and placed in secure, 
tamper-evident bags (STEBs). 

According to the TSA, these 
liquids must also be able to be 
screened and cleared by TSA at the 
checkpoint, so liquids in opaque, 
ceramic, or metallic bottles, that 
cannot be effectively scanned, may 
not be allowed in carry-on. They 
can be placed into checked bag-
gage, however.  

Canadian airport sales up 9% in 
2013; land border sales flat 

Canadian land border sales were 
basically flat in 2013, but airport 
sales rose more than 9% for the 
year, according to the latest figures 
reported by the Canadian Border 
Services Agency (CBSA). 

Canadian land border sales 
ended 2013 down .22% with sales 
for the year equaling $146 million. 
December sales fell 3.29%. 

Canada’s 2013 airport sales 
were almost double the land border 
sales, reaching $273 million, up 
9.15% for the January-December 
2013 period. December airport 
sales increased 9.09%. 
 Top Categories 

The top three categories sold in 
Canada’s airports were all up for 
the year in 2013. Perfume, 
Cosmetics, & Skincare, which 
makes up almost a third of airport 
duty free sales, had its sales jump 
14.67% versus 2012. Alcohol sales 
increased 6.27%, with tobacco up 
slightly, 1.14%. 

Perfume, Cosmetics, & Skincare 
was the lone bright spot among the 
top categories for Canada’s land 
border stores in 2013 with sales up 
4.26% for the year. Alcohol, the 
land border’s largest category with 
37.22% of the sales, slipped .44%, 
and tobacco dropped 2.46%. 

New operator, Duty Free City, announces plan to open  
service-focused flagship store in San Ysidro, California 
A sophisticated new concept 

duty free store, called Duty Free 
City, is getting ready to open a 
14,000 square foot shopping 
complex in San Ysidro, California, 
near the US-Mexico border.  

According to the company, the 
beautifully appointed store inspired 
by Spanish Colonial architecture, 
will offer a broad range of luxury 
accessories and beauty products, 
with a strong focus on customer 
service.  

“We are not trying to be another 
duty free store … we are a Duty 
Free City,” DFC CFO Lior Attias 
told TMI about the plans for the 
sophisticated mega-store. The San 
Ysidro location, which is rated as 
the busiest land port of entry in the 
Western Hemisphere, is being 
positioned as the flagship store of 
what the company is ambitiously 
projecting will eventually encom-
pass as many as 25 locations across 
the United States, including more 
stores along the Mexican and 
Canadian borders. 

Attias says that the company is 
being funded by a large group of 
European investors, who under-
stand that such an undertaking will 
entail a major investment. He did 
not identify the investors. 

Attias, Israeli born and raised in 
France, says he was brought into 
the project because of his back-
ground in commercial real estate 
and is himself new to the duty free 
world. Miami-based Philippe Dray, 
with a 25-year background in the 
US fragrance industry, is acting 
CEO, confirmed Attias. 

According to the company, each 
of the future stores will be located 
in key cities with high cross border 
traffic and key demographic popu-
lation pockets with high disposable 
income. 

But for now, Duty Free City is 
finalizing the opening of the first 
store in San Ysidro.  

Service focused retail-tainment 
“We are focusing on the overall 

experience, with a focus on 
customer service using an 
interactive platform,” explains 
DFC Marketing Director Alejandra 
Rudner. The Miami native was 
formerly marketing manager at 
Miami’s Aventura Mall and was 
part of the team that developed the 
branding experiential and naming 
rights partnership that became the 
benchmark and core platform 
launched throughout shopping 
centers in the USA to capture 
cross-border spend. 

Rudner says that Duty Free 
City’s difference will be apparent 
right at the entrance, where 
shoppers will encounter a 55-inch 
touchscreen directory into which 
they can type a product category or 
brand name. The tech savvy store 
also features an app that was 
developed especially for them that 
acts like a digital mirror.  

“Say the customer wants a pair 
of sunglasses. Using this app they 
can try on a pair, take a photo, and 
email it to a friend to get feedback 
on how they look,” explains 
Rudner, who says there are other 
specialized apps also under devel-
opment. 
     The company will be carrying 

an impressive brand portfolio, as 
well as the entire Estee Lauder 
Group, including Clinique and 
Smashbox, which it says is not 
seen in the other US-Mexico 
border stores. It will also be 
carrying fragrances, leather goods, 
confectionery, toys, wine and 
spirits, and tobacco. 

Duty Free City is integrating 
these retail offerings with a 
variety of services.   

 “Duty Free City is a border 
store for the purpose of offering 
marvelous products and services, 
at duty free prices for consumers 
who are shopping prior to crossing 
the border,” says Rudner. 

  “We will be offering 
manicures and pedicures where 
we sell nail products, and salon 
services where we sell hair care, 
and give make-overs where we 
sell the make-up. We will have a 
barbershop and give shaves in the 
men’s area—where we will be 
selling products from brands 
including Shiseido, Lab Series, 
Clarins, and L'Occitane,” she said. 
“We have a full confectionery 
offer and a nice kids area with 
interactive entertainment that will 
be in a closed off area with a 
dedicated staff member (not a 
babysitter, she clarified). 

Continued on next page.  

 

Rendering of the luxurious interior of the new Duty Free City shopping complex. 
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Duty Free City promises to bring new 
concept to border shopping 

 

Botran rums. As of December 31, 
2013, Jorge C. Galbis has resigned his 
post as Chief Executive Officer of the 
International Division for Industrias 
licoreras de Guatemala, in order to 
pursue and explore new professional 
opportunities. For 6.5 years, this well-
respected, seasoned executive has led 
the successful international expansion 
and development of the Zacapa and 
Botran rum brands. Prior to this role, 
Galbis worked with Bacardi for 16 
years in various commercial roles 
throughout the globe. Galbis and his 
team are credited with much of the 
stunning success of the Guatemalan 
rums regionally and in global markets.  

Commercial director Frank  
Quinones has been promoted to suc-
ceed Galbis as managing director of 
Botran Rums.   
 
Antony Kime, formerly EMEA and 
North America Travel Retail Manager 
at Beam Global, has joined Diego 
Zamora Group, the brand owner of 
Licor 43, Villa Massa Limocello, 
Ramon Bilbao and Mar de Frades, as 
Global Duty Free Director. He  reports 
to Thomas Clamens, Diego Zamora 

Managing Director International. 
Kime will be in charge of global 
strategy development and execution 
in Travel Retail and Duty Free. 

 
The Estée Lauder brand today 
announced that it has signed the 
legendary Stephanie Seymour as a 
spokesmodel to represent the brand 
in global advertising campaigns. 

“Stephanie is the ultimate modern 
beauty icon,” said Jane Hertzmark 
Hudis, Global Brand President, Estée 
Lauder.  “Beautiful and accomplish-
ed in fashion, entertainment and in 
life, I am thrilled to welcome her to 
Estée Lauder.” 

“I am honored to be part of the 
Estée Lauder family,” said Seymour. 
“As a young girl my mother had a 
dream for me and that was to be an 
Estée Lauder model! So this is truly a 
dream fulfilled." 

 Seymour has been one of the top 
models in the world for the last two 
decades appearing in campaigns for  
Chanel, Louis Vuitton, Versace, Marc 
Jacobs, Alessandro Dell’Acqua, Sal- 
vatore Ferragamo and Jason Wu; she 
is also the muse of Azzedine Alaïa.  

PEOPLE NEWS 

Prosecco Bottega Gold was the winner of the “Best Buy Onboard Product” award 
at the 13th ISPY (Inflight Sales Person of the Year) event, held in Brighton, UK on 
Jan. 12-17.  

Bottega took part with its own exhibition space, where flight attendants and 
managers had the opportunity to taste its wines, grappas and liqueurs. During the 
event, several prizes were awarded to highlight the performances of commercial 
airlines and their crew, as well as certain products.  

The ISPY award was Bottega Gold’s ninth international recognition, reports the 
company.  

In a first of its kind project, the company also opened a flagship Bottega Prosecco 
Bar aboard the MS Viking Cinderella cruise ship on Jan. 25, during the launch of the 
renovated ship in conjunction with its tenth anniversary. 

 Bottega Prosecco Bar is an innovative concept aimed at promoting a more 
thoughtful approach to food and wine. Customers will experience the mood and 
ambiance of the venetian “bacaro” bar: a relaxed and informal place where healthy,  
uncomplicated food is served along with a glass of the wine; each suggested wine is  
considered the “perfect match” for each  
traditional recipe. 

Originally intended as an airport bar  
and for other traveling spaces, the Bottega  
Prosecco Bar is flexible and can be  
expanded and adapted to any environment,  
such as downtown, high street and evening  
consumers sites.  

Bottega says that it will be announcing  
the openings of more Prosecco Bars at  
other international locations.  

Continued from page 1.  
“We will be selling toys from Melissa & Doug, Disney 

and many other fine brands. The food offer includes 
a  City Café, where we will have deli, and sandwiches 
and coffee, and a Vino Lounge with daily wine tastings.” 

 
The Competition  

Although there has been some speculation in the duty 
free media that Duty Free City may be challenging the 
duty free stores now operating in San Ysidro, particularly 
Duty Free Americas and Baja Duty Free, CFO Attias 
dismisses the charge.  

“We have only the utmost respect for DFA and all of 
the other operators on the border. They are huge and 
established, so we had to have a difference. That is why 
we created this business model,” he tells TMI.   

It is not surprising that the new company chose San 
Ysidro for its first venture. Nearly 110 million people 
cross the San Ysidro border every year, spending 
approximately $5 million dollars daily while shopping at 
retail locations. Duty Free City opens just before the 
much-anticipated US-Mexico border expansion project, 
estimated to be completed in 2016, and it says that its 
location on East San Ysidro Boulevard, San Diego, is 
ideally situated to benefit from the expansion.  
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Hawaii welcomes first direct flights 
from Beijing  
Air China began three-times a week direct 
service from Beijing to Honolulu on Jan. 21. 
The Hawaii Tourism Authority (HTA) 
estimates that the flight will provide $80.4 
million in visitor spending to the state. The 
only other non-stop service between Hawaii 
and China is China Eastern Airline’s daily 
flights between Shanghai and Honolulu. 
Hawaii welcomed more than 123,000 
visitors from China between Jan.-Nov. 
2013, and HTA expects 20% more visitors 
this year. It reports that Chinese visitors 
spend an average of $392 per person per 
day, the highest of all its visitor markets. 
 
Southwest expands at Washington 
Reagan 
Budget US carrier Southwest Airlines has 
won 54 slots- allowing 27 additional daily 
flights–at Washington's Reagan National 
Airport that American Airlines had to divest 
as a result of its merger with US Airways. 
Details of the deal are confidential and 
subject to final Dept. of Justice approval. 
Southwest will announce destinations, 
schedules, and fares for the additional flights 
later this quarter and anticipates it will begin 
flying in the third quarter of 2014. See more 
Southwest Airlines news about Caribbean 
destinations on next page.  
 
Flemingo wins St. Maarten airport 
concession and opens in Costa Rica  

International travel retailer, Flemingo 
International, has recently announced two 
initiatives in the Americas. 

The Dubai-based company last month 
announced that it had been awarded a 7-year 
contract for 3 F&B concessions and 5-year 
contract for a multi-brand fashion conces-
sion at Princess Juliana International Airport 
in St. Maarten. The four concessions are all 
airside in a combined space of 388 sqm. 

Flemingo also began operations of its 
Starter brand at Juan Santamaria Internation-
al airport in Costa Rica last month. The 74 
sqm store in the arrivals area carries food 
and beverages, flowers, toiletries, gifts, 
souvenirs and travel accessories. 

Starter says it will also create an Airport 
Employee Service and plans to open a Costa 
Rica pavilion showcasing goods manufac-
tured and retailed exclusively from the 
country in the near future.  

The company with its vision 2B.BY 2020 
(to reach two billion US dollars in sales by 
the year 2020) recently won 8 contracts in 
Indonesia and a 10 year contract at 
Salvador, Brazil and sees more opportunities 
in the emerging markets. 

Venezuela:  Currency restrictions 
curb tourism, flights 

The government of Venezuela has 
instituted new roadblocks for its citizens 
traveling abroad, drastically limiting the 
amount of money that its citizens can charge 
on their credit cards when in selected 
destinations. In an effort to stem the flow of 
currency leaving the country, the 
government is now limiting credit card 
spends in Florida to $700 ANNUALLY, 
down from $2,500. Florida is the top tourist 
destination for Venezuelans in the United 
States, and Florida is the only U.S. state in 
which the restriction is in effect. 

Restrictions are also in place in other top 
tourism destinations, including the Dutch 
Antilles, Colombia, Costa Rica and Panama.   

Last week’s announcement comes on top 
of a shut down by numerous international 
airlines, which stopped flying to the country 
because of the stringent currency controls in 
place. The International Air Transport 
Association reports say that airlines have as 
much as $3.3 billion trapped in the country.  

Ecuador's TAME airline suspended its 
daily flights to Venezuela until the govern-
ment pays it $43 million it says it is owed 
for ticket sales in the country. American 
Airlines, Delta, United, and Copa among 
others had either closed or had halted sales 
on Jan. 24, says the Huffington Post, and 
reportedly only American has reinstated 
limited flights since then.  

 

2014 London Supply Cup Tournament raises 
+$500,000 for school project in Puerto Iguazú 
  The London Supply Group Foundation raised a 
record US$562,490 at the 10th annual London Supply 
Cup Golf Tournament, held earlier this month in 
Punta del Este, Uruguay.  

The money will be used to equip and finish the 
construction of the Nursery School Madre Teresa de 
Calcuta, in the Primero de Mayo Neighborhood, in 
Puerto Iguazú, Argentina, which will be inaugurated 
mid-year. The Nursery School is the third phase of 
the Educational Area Primero de Mayo Neighbor-
hood, which has been built and is supported through 
the London Supply Foundation.  

The Nursery School will take care of babies from 
45 days to 3 years of age; a classroom for 4-year-old 
children will next be built in the same area.  

  The objective at this new stage of the Educa-
tional Area is to offer assistance, medical and 
psychological advice to pregnant women and their 
new-born babies before and after birth.  

The classroom for 4-year-old children will accom-
modate them until they finish kindergarten at the age 
of 6, at which time they will attend Primary School 
No. 875 Doña Mercedes García de Taratuty. The 
children will finish their studies in the Secondary 
School Bachillerato Orientado Provincial No. 106 
Don José Taratuty. Both buildings were donated by 
the London Supply Group Foundation to the Province 
of Misiones in 2010 and 2013, respectively. 

For more information, please contact 
fundación@londonsupply.net,  

+54 11 4321-7300 – int. 202 or 214 / 
www.fundaciongrupolondonsupply.org 

One of the exclusive Trinidad Carnival 2014 
looks created with Black up cosmetics in part-
nership with Stechers. Black up is represented 
by PGE, and is in the process of opening in St. 
Kitts, St. Lucia and Antigua. 

Black up creates the Look  
for Trinidad Carnival 2014 

 

NEWS FROM AROUND THE REGION 



Vol. 16 No. 4 Page 4 

Eastern Caribbean islands still reeling after 
Christmas Eve freak storm 

Tourism infrastructure escapes damage and will help fund recovery efforts 
Special TMI Report by Larry Luxner 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Southwest adds flights 
to the Caribbean   

In what could herald a nice 
boost to tourism arrivals, 
Southwest Airlines will expand 
service to Aruba, the Bahamas 
and Jamaica starting July 1. 
These are the budget airline’s 
first international destinations 
under the Southwest brand and 
ticket sales began this past week.   

Beginning July 1, the carrier 
will fly to Aruba and Montego 
Bay from Atlanta and Orlando 
and to Aruba, Nassau, and 
Montego Bay twice daily from 
Baltimore/Washington. 

In 2011, Southwest acquired 
Air Tran Airways as a wholly-
owned subsidiary. Air Tran 
currently operates independently 
to international destinations 
including Nassau, Montego Bay, 
Cancun, Los Cabos, Mexico 
City, and Punta Cana.  

By the end of 2014, the carrier 
says it plans to complete the 
launch of Southwest Airlines 
service to the remaining four 
international destinations, brin-
ging its total to 96 destinations in 
six countries. 

“greater support for the United 
Nations agenda on climate change 
and environmental protection.” 

 
Nevertheless, the tourism 

industry appeared to be spared 
in all three countries. 

Prince said most of St. Vin-
cent’s beach resorts are concen-
trated in the Grenadines, which 
were not affected by the storm. 

Added St. Lucia’s Johnny: “We 
were very fortunate, because 
tourism is one of our major 
economic sectors. All our hotels 
were fully booked during that 
period, but they had minimal 
damage. Apart from the electricity 
going out for 40 minutes before the 
generators kicked in, there were no 
problems. The government was 
very concerned about our visitors, 
that there would be panic in the 
southern part of the island, but we 
quickly restored passage from the 
north to the south.” 

man who perished while aiding in 
rescue operations. 

“As one little boy said, we 
thought it was the end of the world. 
Nobody in St. Lucia had ever ex-
perienced such heavy rains before,” 
Johnny said. “The full economic 
cost of the damage has not yet been 
determined. It is clear, however, 
that the cost of reconstruction will 
run into several hundred million 
dollars.” 
     That includes the destruction of 
40% of St. Lucia’s banana crop and 
90% of its vegetable farms. 

Ambassador Hubert Charles of 
Dominica said the disaster points 
up the urgency of responding to 
major disasters that frequently 
strike small Caribbean countries. 

“The government of Dominica 
was saddled with an unplanned tab 
of almost 50 million Eastern 
Caribbean dollars (about $18.5 
million),” said Charles, urging 
fellow diplomats to provide  

St. Vincent, St. Lucia and Dom-
inica — three of the Western Hemi-
sphere’s smallest countries — are 
still in shock more than a month 
after a freak Christmas Eve storm 
ripped through the Eastern Carib-
bean, destroying crops, houses and 
livelihoods in its wake. 

At a Jan. 16 news conference at 
the Washington headquarters of the 
Organization of American States, the 
three nations’ ambassadors to the 
United States issued appeals for 
urgent humanitarian aid. Following 
their speeches, José Miguel Insulza, 
secretary-general of the OAS, 
presented the diplomats with checks 
for $20,000 each — a symbolic 
gesture meant to convey the idea 
that every donation, no matter how 
small, is important. 

 “Over Christmas, our countries 
were hit by an extreme and unsea-
sonable weather condition which left 
thousands of people either hungry, 
homeless, without livelihoods and in 
dire need of assistance,” said La 
Celia A. Prince, ambassador of St. 
Vincent, the worst-hit of the three 
nations. “As small, vulnerable coun-
tries, it is a struggle to rehabilitate 
and rebuild the affected areas. We 
are grateful for all the assistance we 
have received so far, and urge more 
support for what will clearly be a 
long road to recovery.” 

The Dec. 24 storm dumped more 
than 12 inches of rain on St. Vincent 
over a five-hour period — and trig-
gered massive landslides and the 
cresting of more than 30 rivers and 
streams. Nine people were killed and 
hundreds of houses destroyed. In 
addition, 14 bridges were washed 
away, and the pediatric ward of the 
country’s main hospital was left 
waist-high in water. 

Prince said that damages to agri-
culture, livestock and infrastructure 
exceed $100 million. At least 13,000 
of St. Vincent’s 110,000 inhabitants 
were affected by the storm. 

Sonia Johnny, St. Lucia’s 
ambassador to the United States, 
said her island was battered by 
torrential rains for 24 hours. Six 
people died, including a police- 

 

For inquiries contact exclusive agent 
Unique Luxury Goods LLC at lola.perez@uniquelg.com 

Those wishing to donate money for the Eastern 
Caribbean relief effort may contact the Embassy of 
St. Vincent at mail@embsvg.com, the Embassy of St. 
Lucia at embassydc@gosl.gov.lc or the Embassy of 
Dominica at hjohncharles@gmail.com . 

 

PHOTO COURTESY OF THE EMBASSY OF ST. VINCENT: 
Mudslide devastates a village in St. Vincent 
following Dec. 24 torrential rains. 

 



 

Vol. 16 No 4  Page 5 

 

ESSENCE CORP. 
Has an immediate opening for an  

Area Manager 
based in South America. 

Willing to travel 50% - 60%  
of the time. Area: Local Markets, South 

America. 
Extensive follow up of local distributors 
for Fragrances and Cosmetic brands. 

Must have minimum 3 years in the 
cosmetic and perfume Business 
(Local Market or Travel Retail). 
Fluent in English and Spanish 

both written and oral. 
Portuguese considered a plus. 

Advanced MS Office 
(Word, Excel, Power-Point) 

and Outlook skills. 
Strong organizational skills, 

self-motivated  and sales driven. 
 

Clarins Division: 
International Trainer. 

based in Miami 
and willing to travel 50% of the 

time. Must have min of 3 years of 
experience within the luxury brand 

industry; and be organized, dynamic 
and self-motivated with Strong sales 
skills and proficiency in Excel, Word, 

PowerPoint and other MS Office 
applications. 

Fluent in English and Spanish both 
written and oral. 

 
Administrative Assistant 

Candidate must be fluent in 
English and Spanish, with the 

ability to write and read both languages.  
Minimum 3+ years administrative 

experience supporting  
senior-level executives. 

Advanced MS Office (Word, Excel, 
Power-Point) and Outlook skills. 
Careful attention to detail and 

exceptional customer service skills. 
Ability to anticipate needs and act upon 

requests independently. 
Excellent written, oral communication, 

analytical, and interpersonal skills. 
Self-motivated and flexible,  

with the ability to work in a fast-paced 
team environment. 

 
West Coast Sales Coordinator 

Based in Los Angeles. 
Willing to travel 50% - 60%.  Area: LAX, 

SFO, Hawaii and Vancouver. 
Weekly follow up with the main stores, 

responsible for Retail Sales 
performance, emphasis on supervisory 

role. Responsible for in-store 
merchandising, visuals and Beauty 
Advisors; Follow up on promotional 

calendar; Follow up on proper 
implementation and use of GWPs and 
in-store animations. Gather relevant 
information on flights and passenger 

profile at each terminal as well as store 
specific information about the brand or 

the competition. 
Advanced MS Office (Word, Excel, 

Power-Point) and Outlook skills. 
Strong organizational skills, self-
motivated and sales driven. 

Please send resumes to 
    musallan@essence-corp.com 

Experience: Internship and/or up to 1 
year working in related field; 

Undergraduate Degree 
Please send resume and  

cover letter to both  
Marc Panara: marc@usaacg.com 

and   
Nick Tamma: nick@usaacg.com 

Or call: (954) 524-9097 
 
 

DR. BRANDT SKINCARE 
Has an immediate opening for a 

Brand Manager 
In-office position based in Miami. 

The position is responsible for 
managing product categories for the 

Dr. Brandt skincare brand - from initial 
concept to final program delivery as 
well as support of existing product 

lines. This role will be responsible for 
global product development functions 
within the skincare category ensuring 

collaboration with labs, operations, 
packaging, legal department, creative 
manager, external suppliers as well as 
US/International sales team and digital 
team to deliver robust and innovative 

product pipelines. 
Minimum requirements include 
 Bachelor’s Degree in Business, 

Marketing, or related area 
• Minimum 2-3 years of experience of 
product marketing – preferably in new 
product development, cosmetics is a 

plus 
• Professionally spoken and written 

English 
Preferred requirements: 
 Excellent written and oral 

communication skills 
 Proficiency with Microsoft Word, 

Excel, Powerpoint, Outlook – 
photoshop is a plus 

 Fluent in other languages (i.e. French, 
Spanish) both written and oral 
Please send resumes to 

careers@drbrandtskincare.com 
 
 

BEAUTE PRESTIGE 
INTERNATIONAL, Inc. (BPI)  
has an immediate opening for a  

Travel Retail Supervisor/Account 
Executive for Central/South 
America (based in Panama)  

Ideal candidate will have a minimum 
of 2-3 years experience in the Travel 

Retail and/or luxury goods 
industry.  Responsibilities include 

developing sell-out figures through 
recruitment and supervision of 

salespeople, implementation of the 
brands merchandising and promotion 
guidelines.  Experience in retail sales 

is a plus.   
Must be fluent in English and Spanish. 

40-50% travel.  
 

Please submit resumes to  
gcamplani@bpi-sa.com  

Gucci Watches & Jewelry 
Has an opening for an 

 Account Executive 
For Latin America/Caribbean 

The position, based in Miami, 
reports to Regional Sales Director. 

 Hands-on merchandising/training/ 
Point of Sale intense, 

plus execution of product launches, 
report gathering, working with 

team on forecasting and ordering, 
Trunk shows on island and 

onboard cruise ships, and more. 
Regional Territory:  

Latin America Local and  
Duty Free Market; 

Caribbean Local and 
Duty Free Market  

Skills Set required: 
Fluent in English & Spanish 

Excellent Communicator/Presenter 
Detail Oriented with Excellent 

organizational skills 
Self-motivated, Independent 

Professional – Strong Presence 
Ability to travel 40-60% of time to 

territory; Ability to work some 
weekends 

Please send resumes & cover letter 
to Samuel.herrero@us.gucci.com 

 
AMERICAN CARIBBEAN 

GATEWAY 
- A Division of Otis McAllister - 

has an immediate opening for a 
TRADE MARKETING MANAGER 

FOR THE AMERICAS 
The position is based in Ft. Lauderdale, 

Florida and reports directly to 
the Sales Directors for both 
ACG’s travel retail tobacco  
and confectionery divisions. 

Mandatory Requirements: 
Fluent in English and Spanish. 

Read & understand design plans. 
Microsoft Office. Execute a proper 

marketing/business plan. 
Training to learn Navision  

(computer software). 
Experience: Internship and/or up  
to 1 year working in related field 

Undergraduate Degree.  
 

ACG is also looking for an  
ADMINISTRATIVE ASSISTANT 

This title will be reporting directly to the 
brand managers for both the tobacco 
and confectionery division within the 

travel retail industry and the Otis 
McAllister food service division. 

Skills/Qualifications: 
Reporting Skills; Administrative Writing; 
Microsoft Office (Outlook, Excel, Word, 

PowerPoint); Managing Processes, 
Strong Organizational Skills, Computer 

savvy, Professionalism, Supply 
Management, Inventory Control, Verbal 

Communication, Customer Service 
Orientation, Teamwork 

 
Mandatory Requirements: 
Fluent in English and Spanish.  

Portuguese is a plus. 
Training to learn Navision. Experience: 

INTER PARFUMS USA, LLC 
has an immediate opening for an  

Account Associate / 
International 

Based in New York City for the 
Americas region  

(Canada, U.S. Military stores, Latin 
America TR & local market).  
Reports directly to Americas 

Regional Mgr & Sales Administration 
mgr.  

Order processing, sending export 
documents, assist in shipping issues, 

monitor status of orders,  
manage health registration for Latin 

America.  
 

Requirements:  
College degree (Business preferred).  

Fluent in English and Spanish.  
Fluency in French/Portuguese is a 

plus. Attention to detail and excellent 
organizational skills.  

Ability to multitask and prioritize in a 
fast paced environment.  

Proficient with Microsoft Office Suite 
(Especially Excel)  

Ability to work both autonomously 
and within a team.  

 
Willing to take on additional 
responsibilities as needed.  

 
Please submit resume and cover 

letter to  
khausseguy@interparfumsinc.com  
orgdelannoy@interparfumsinc.com 

 

TOBACCO OPPORTUNITY
Exciting new alternative cigarette brand 

is looking for agents/ sales 
representatives for international and 

duty free markets. 
For information, please send contact 

data in care of 
editor@travelmarketsinsider.net 

EMPLOYMENT OPPORTUNITIES 

Clarins Division
has an opening for an 

Area Manager Local Markets in 
the Miami Office 

Travel 50% -60% of the time.   
Forecast sales, Forecast and 

monitor budgets.  
Visit and monitor points of sales, 

train sales staff, coordinate 
promotional events, Control 

inventory.  
3 to 5 years’ experience in the 

luxury goods industry,  
Bilingual in English and Spanish. 

Excellent MS Office and 
organization skills. 

Excellent presentation and 
communication skill. 

Please send resumes to 
    musallan@essence-corp.com 


