
Estee Lauder sets up 1st airport outpost in Toronto with Nuance: 
Animation feature’s Modern Muse and ANR Synchronized Recovery Complex II 
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Working together with Nuance, 
Estée Lauder brings two brand 
pillars together in its first major 
North American outpost with 
mobile POS register capability at 
the Toronto International Airport. 

Featuring Estée Lauder’s newest 
fragrance Modern Muse and its #1 
Repair Serum Advanced Night 
Repair Synchronized Recovery 
Complex II, the exclusive outpost is 
located on the upper level of 
Terminal 1 International and will 
be available for a three month 
period from December through 
February.  

The outpost allows Nuance & 
Estée Lauder to interact and engage 
with customers traveling through 
Toronto to an international 
destination to showcase the 
Modern Muse fragrance and Estée 
Lauder’s skincare regimes and 
provide customers with the ability 
to purchase the products outside of 
the main duty free store, directly 
from the outpost. 

Estée Lauder Beauty Advisors, 
Regional Makeup Artists & Demos 
are on-site to showcase the new 
fragrance, demonstrate the two 
Modern Muse Makeup Looks, 
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engage customers in an Advanced 
Night Repair Synchronized 
Recovery Complex II sleep study 
survey, and recommend the perfect 
skincare regime.  
    Those passengers that prefer to 
go directly to the Nuance Group 
Inc. Duty Free store located 
downstairs will receive bounce 
back cards inviting them to the 
Estée Lauder counter, where they 
will receive a Free 2-Minute 
Signature Service with a travel size 
sample. 

 “Bringing this unique brand 
experience to Toronto’s Pearson 
International Airport has allowed 
us to engage and interact with our 
customers outside of the store 
environment,” says Nuance’s Vice 
President Buying & Merchandising 
Andrew Rattner. 

The Modern Muse story and 
Advanced Night Repair 
Synchronized Recovery Complex 
II inspiration are available to view 
on 2 interactive guides at the 
outpost.  

PEOPLE NEWS
Les Roner joins Design Go to 
manage Latin American sales 
Former Parlux Vice President 

Les Roner has joined travel acces-
sory company Design Go Ltd. in 
the newly created position of Vice 
President Sales, Latin America.  
She will be based in the company’s 
Boca Raton office in Florida, and 
will be responsible for driving the 
growth of the company’s Go 
Travel brand in the region.   

 Roner most recently was 
Director of Purchasing and Bud-
geting for duty free retail operator 
DFASS, and before that spent 16 
years at Parlux Ltd., where she 
developed its International Sales. 

 Roner’s appointment marks a 
departure for Design Go in the 
region. Latin America was for-
merly handled by distributor 
Innova, whose founder Mark 
Lewis-Jones grew the brand to 
such a degree that the company 
decided to bring management of 
the area in-house, so as to maxi-
mize the potential of the market.  

 David Lomas, President of 
Design Go Ltd, said “We are 
delighted to welcome Les to the 
team and see her appointment as a 
significant step forward in this 
region, bolstering the fast expan-
sion we have experienced over the 
last couple of years. We are very 
thankful to Mark Lewis-Jones and 
the team at Innova, whose sterling 
efforts have made great inroads in 
this territory.” 

   Go Travel pioneered the first 
coordinated travel accessory 
collection in 1978; it now lists 
almost 400 products in the range 
and is sold in more than 150 
countries worldwide.  

For more information on Go 
Travel in  
Latin  
America  
contact Les  
Roner  
at Les@  
design-  
go.com. 

The Estée Lauder outpost at Toronto Pearson International  
Airport produced in association with the Nuance Group.   

Nuance/DFASS JV wins new 7-year DF contract at FLL 
The Nuance/DFASS joint ven-

ture has been awarded a seven-year 
duty free concession contract 
extension for Fort Lauderdale-
Hollywood International Airport 
(FLL).  

As part of the new airport devel-
opment program, Nuance reports 
that it will unveil an expanded and 
“truly exciting duty free and luxury 
offer” for international travelers.  

The company estimates that 
overall sales for the duration of the 
concession will be in excess of $80 
million.  

FLL, located about 20 miles (30 
km) north of Miami, offers nonstop 
service to more than 100 destina- 

tions in the US, Canada, Bahamas, 
Caribbean, Mexico, Latin America, 
and Europe.  

Nuance President & CEO 
Roberto Graziani commented: “We 
are delighted to continue our suc-
cessful partnership with Fort 
Lauderdale-Hollywood Interna-
tional Airport. Nuance has enjoyed 
a long-standing presence in North 
America, and this contract further 
strengthens our position in this 
important market.” 

Nuance North America CEO 
Richard Rendek added: “Together 
with our partner DFASS, we look 
forward to working closely with 
Fort Lauderdale International

Airport to expand our duty free 
offering, introduce exciting new 
stores and [deliver] an outstanding 
retail experience that reflects our 
combined commitment to excel-
lence in quality, innovation and 
customer service.”  

Continued on page 3 
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John Hoover to step down at DFS  
John Hoover, Senior Vice President, General Merchandise Manager 

for Spirits, Wine, Tobacco, Food and Gifts, at DFS Group (DFS), 
announced on Friday that he is retiring after 16 years of service, effective 
April 30, 2014.  

Brooke Supernaw, currently Vice President, Spirits and Wine, will  

 

 

Beth Neumann named new head of 
Starboard Cruise Services 

Beth G. Neumann has joined Starboard Cruise Services as CEO and 
President, reporting to Starboard Chairman, Ed Brennan.  

Neumann replaces Ares Michaelides, who served as interim CEO 
throughout 2013 after Rob Norris, who led the company since 2001, 
stepped down from the position last year. Michaelides has resumed his 
role as SVP of Finance and CFO. 

Starboard, a division of luxury retailer LVMH Moët Hennessy Louis 
Vuitton, is the largest onboard retailer in the cruise industry. In her 
leadership role, Neumann will oversee Starboard’s worldwide 
operations, which includes 1,800 employees, working both on land and 
on board the ships of the company’s eight partner cruise lines. 

Starboard’s sister company, Onboard Media, will also report to 
Neumann as part of her responsibilities. Onboard Media is a leading 
provider of customized, integrated media for the global travel industry. 

“Beth has a consistent record of growing and transforming 
businesses,” said Ed Brennan.  

Most recently, Neumann led the $3 Billion Avon Fashion & Home 
business, where she built a talented merchant organization and drove 
growth through a transformational vision of accessible beauty and 
luxury. Before Avon, Neumann held the chief marketing role at both 
Atkins Nutritionals and The Worth Collection, a luxury fashion direct 
sales organization. She began her marketing career at Kraft Foods. Early 
in her career, Neumann was a supply chain specialist at Andersen 
Consulting. 

Neumann holds an MBA from Harvard Business School and a BS in 
Engineering from Cornell University. 

“Starboard has a strong foundation and is poised for growth and 
innovation,” said Ed Brennan. “The company’s experienced 
management team and dedicated employees provide a solid base. I’m 
particularly grateful to Ares Michaelides, who served as interim CEO 
throughout 2013. I’m proud to recognize Ares and the team for the great 
job they’ve done and will continue to do.”  

John Hoover will retire 
from DFS Group after16 
years guiding the consum-
ables business. 

Brooke Supernaw steps 
into her new role at DFS 
in April. 

become Senior Vice President, 
General Merchandise Manager 
for Spirits, Wine, and Tobacco.    

The widely-respected Hoover 
has been in his current postition 
at DFS since 2012. 

After joining the Group in 
1997, he went on to serve in 
Guam, San Francisco and Hong 
Kong, becoming instrumental to 
the growth of DFS’ consumables 
business. He played a pivotal role 
in 2008, leading the relocation of 
one of the first two Global 
Merchandising Groups with the 
establishment of the new 
Merchandising Office in Hong 
Kong, laying the foundations for 
later Groups to follow. 

Hoover also spearheaded the 
launch of DFS’ Masters of Wines 
and Spirits, which celebrated its 
third consecutive edition in 2013.  

“On behalf of DFS Group, I 
would like to express my deepest 
gratitude to John for his many 
years of dedication to DFS,” said 
Harold Brooks, President, Global 
Merchandising, DFS Group.  

“For more than a decade, he 
 

has provided invaluable leader-
ship, and our consumables 
business has benefitted signify-
cantly from his consistent efforts 
and experience.”  

Hoover also holds numerous 
Professional Honors, including 
distinction from Jarudes de St 
Emilion, the oldest wine society  
in the world and Keepers of the 
Quaich, in recognition for his 
support of the wines of St 
Emilion and outstanding service 
to the Scotch Whiskey industry.  

 
Brooke Supernaw  

In her new role, Brooke 
Supernaw will be responsible for 
the development of vision and 
strategy for the Spirits, Wine, and 
Tobacco categories.  

Supernaw joined DFS in 
September 2006 as Merchandise 
Manager, Spirits in San 
Francisco. She was promoted to 
Director, Spirits in 2009, and in 
2012 became Vice President, 
Spirits and Wine, and has played 
an integral role in the success of 
Masters of Wines and Spirits. 

 
 

 
Beth G. Neumann has 
joined Starboard as 
CEO & President. 



Nuance/DFASS JV wins at FLL 
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Phase One restaurants are scheduled to 
open in spring of 2014, and Phase Two’s 
are scheduled to open later in 2014, 
opening through 2017.  

 “We are very much looking forward to 
partnering with HMSHost to transition 
our Terminals 1 and 2 in ways that will 
wow our travelers,” said Kent George, 
Director of Aviation at Fort Lauderdale-
Hollywood International Airport. “We 
have great development plans here at the 
airport and HMSHost’s dining program 
will be a significant part of that.”  

TMI will carry a full report on FLL’s 
new airport development program and the 
concession contests in the 2014 March/ 
Orlando magazine issue. 

Continued from page 1 
Benny Klepach, CEO of The DFASS 

Group said: “As Fort Lauderdale-Holly-
wood International Airport pursues its 
dramatic expansion, we are very excited 
to have the opportunity with our partner, 
Nuance, to further develop a first class 
duty free offering for the international 
passengers traveling to and from South 
Florida. The fact that this is in our ‘back 
yard’ makes the project that much more 
exciting.” 

 
In related news, HMSHost won the 

concession to open 25 new dining 
offerings in Terminals 1 and 2 at  FLL, 
which will be opened over two phases. 

 

Jane Lauder promoted to Global
Brand President of Clinique 

Jane Lauder, most recently  
Global Brand President, Origins,  
Ojon and Darphin at the Estée  
Lauder Companies, Inc., has been  
named Global Brand President,  
Clinique.  Stephane de la Faverie  
has been named Senior Vice Presi- 
dent/Global General Manager,  
Origins, Ojon and Darphin to succeed Jane Lauder. The 
new roles will become effective on April 1, 2014. 

Both Lauder and de la Faverie will report to Lynne 
Greene, Group President of Clinique, Origins, Ojon, 
Aveda and Darphin. As announced in 2012, Ms. Greene 
was promoted to Group President as part of an 
organizational redesign to further align brands and provide 
high potential leaders with increased opportunities. 
Appointing Jane Lauder to Clinique supports this 
evolution and will enable Ms. Greene to focus on the 
strategic direction of her brand portfolio and her other 
significant leadership responsibilities, says the company. 

“Jane’s new role reflects her proven talent as one of our 
Company’s valued business leaders and innovative 
thinkers. Her ability to take brands and help maximize 
their global potential has been a key driver in our 
Company’s success,” said Fabrizio Freda, President and 
Chief Executive Officer, The Estée Lauder Companies. 

De la Faverie joined ELC in 2011 as Senior Vice 
President, Global General Manager, Aramis and Designer 
Fragrances; and has helped grow Aramis and Designer 
Fragrances’ profitability and expand the Company’s 
designer fragrance portfolio. Most recently under his 
leadership, the men’s skin care brand, Lab Series, 
successfully launched several major innovations globally. 

 

Jane Lauder

DFS Group, which announced earlier this month that it had won the tender for 
Singapore Changi Airport’s Spirits, Wine and Tobacco core duty free concessions for the 
next six years, has unveiled what it calls “game changing store designs” for the award 
winning airport concessions. 

“With a sensational multi-story and visually dramatic design that enhances the spirit, 
wine and tobacco brand presentations to a level unseen before, supported by innovative 
marketing partnerships, DFS’ break-through bid was chosen following a competitive 
tender process against a strong line-up of international bidders,” said the company in its 
official statement.  DFS says it will be working with the world’s best wine and spirit 
brands to merchandise an extensive, curated selection of products for travelers in Asia, 
one of the fastest growing regions for high end spirits in the world.  

DFS’ new vision was designed by award-winning designer and founder of Wonder-
wall, Masamichi Katayama. The store will feature a modern facade inspired by flowing 
water and undulating shapes. Katayama was behind landmark locations including the 
Ozone Bar at Ritz Carlton in Hong Kong as well as Uniqlo’s flagship stores.    

This latest win indicates DFS’ long-term commitment to Singapore’s growing market, 
and the renewed license extends DFS’ operations across each of Changi’s three terminals 
until 2020, as well as Changi Terminal 4 (opening 2017). Renovation work will start in 
April 2014 and will be completed by the end of the year. DFS has been operating airport 
concessions continuously in Singapore (first Paya Lebar Airport, then Changi) since 1978. 

DFS Group secures coveted Singapore  
Changi Airport Spirits & Wine Concessions  

 

JP Miquel headlines Essence Corp.’s annual meeting presentation 

Duty free pioneer Jean-Pierre “JP” Miquel, currently  
Chairman Emeritus of Starboard Cruise Services, 
highlighted Essence Corp.’s annual internal meeting 
last week, with an entertaining, inspiring presentation 
on leadership. JP, who joined Starboard back in 1983 
even before it became known as Greyhound Leisure 
Services, Inc., has a far-ranging career ranging from 
businessman, author, lecturer to fund-raiser – he was 
formerly the Chairman of the Red Cross—and gave 
his rousing talk before Essence Corp. employees from 
throughout the region. JP—a recognized expert on 
Napoleon Bonaparte, graciously signed copies of one 
of his books on Napoleon for the lucky winners of a 
company raffle.  
 

Essence Corp.’s Jean-Jacques and Patricia 
Bona with Starboard’s “J.P.” Miquel.  
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ESSENCE CORP. 
Has an immediate opening for an  

Area Manager 
based in South America. 
Willing to travel 50% - 60%  

of the time. Area: Local Markets, 
South America. 

Extensive follow up of local 
distributors for Fragrances and 

Cosmetic brands. 
Must have minimum 3 years in the 
cosmetic and perfume Business 
(Local Market or Travel Retail). 
Fluent in English and Spanish 

both written and oral. 
Portuguese considered a plus. 

Advanced MS Office 
(Word, Excel, Power-Point) 

and Outlook skills. 
Strong organizational skills, 

self-motivated  and sales driven. 
 

Clarins Division 
Has an opening for an 
International Trainer. 

based in Miami 
and willing to travel 50% of the 

time. Must have min of 3 years of 
experience within the luxury brand 

industry; and be organized, 
dynamic and self-motivated with 

Strong sales skills and proficiency 
in Excel, Word, PowerPoint and 

other MS Office applications. 
Fluent in English and Spanish both 

written and oral. 
 

Clarins Division 
Has an opening for an 

Administrative Assistant 
Candidate must be fluent in 

English and Spanish, with the 
ability to write and read both 

languages.  
Minimum 3+ years administrative 

experience supporting  
senior-level executives. 

Advanced MS Office (Word, Excel, 
Power-Point) and Outlook skills. 

Careful attention to detail and 
exceptional customer service skills. 
Ability to anticipate needs and act 

upon requests independently. 
Excellent written, oral 

communication, analytical, and 
interpersonal skills. 

Self-motivated and flexible,  
with the ability to work in a fast-

paced team environment. 
 

Please send resumes to 
    musallan@essence-corp.com 

 
 

DR. BRANDT SKINCARE
Has an immediate opening for a 

Brand Manager 
In-office position based in Miami. 

The position is responsible for 
managing product categories for the 

Dr. Brandt skincare brand - from 
initial concept to final program 
delivery as well as support of 

existing product lines. This role will 
be responsible for global product 
development functions within the 

skincare category ensuring 
collaboration with labs, operations, 

packaging, legal department, 
creative manager, external 

suppliers as well as 
US/International sales team and 
digital team to deliver robust and 

innovative product pipelines. 
Minimum requirements include 

 Bachelor’s Degree in Business, 
Marketing, or related area 

• Minimum 2-3 years of experience 
of product marketing – preferably in 

new product development, 
cosmetics is a plus 

• Professionally spoken and written 
English 

Preferred requirements: 
 Excellent written and oral 

communication skills 
 Proficiency with Microsoft Word, 

Excel, Powerpoint, Outlook – 
photoshop is a plus 

 Fluent in other languages (i.e. 
French, Spanish) both written and 

oral 
Please send resumes to 

careers@drbrandtskincare.com 
 

Clarins Division 
Has an opening for a 

West Coast Sales Coordinator 
Based in Los Angeles. 

Willing to travel 50% - 60% of the 
time.  Area: LAX, SFO, Hawaii and 

Vancouver. 
Weekly follow up with the main 

stores, responsible for Retail Sales 
performance, emphasis on 

supervisory role. 
Responsible for in-store 

merchandising, visuals and Beauty 
Advisors; Follow up on promotional 

calendar; 
Follow up on proper implementation 

and use of GWPs and in-store 
animations. Gather relevant 

information on flights and 
passenger profile at each terminal 

as well as store specific information 
about the brand or the competition. 
Advanced MS Office (Word, Excel, 

Power-Point) and Outlook skills. 
Strong organizational skills, self-
motivated and sales driven. 

Please send resumes to 
    musallan@essence-corp.com 
 

AMERICAN CARIBBEAN 
GATEWAY 

- A Division of Otis McAllister - 
has an immediate opening for a 

TRADE MARKETING 
MANAGER 

FOR THE AMERICAS 
The position is based in Ft. 

Lauderdale, Florida and  
reports directly to 

the Sales Directors for both 
ACG’s travel retail tobacco  
and confectionery divisions. 

 
Tobacco Brands Include:  
Macanudo, Partagas, Cohiba, 

Dunhill, CAO, Punch, La Gloria 
Cubana, Don Tomas, General 

Snus, Cafe Creme,  
Henri Wintermans, Colts, Captain 

Black, Borkum Riff. 
 

Confectionery Brands Include:  
The Ghirardelli Chocolate 

Company, Lindt & Sprüngli, 
Ferrero, Turin,  

Frey, Jelly Belly. 
 

Mandatory Requirements: 
Fluent in English and Spanish. 

Read & understand design plans. 
Microsoft Office 

Execute a proper 
marketing/business plan. 
Training to learn Navision  

(computer software). 
Experience: Internship and/or up  
to 1 year working in related field 

Undergraduate Degree 
 

Please send resume and  
cover letter to both  

Marc Panara: 
marc@usaacg.com 

and   
Nick Tamma: nick@usaacg.com 

Or call 
(954) 524-9097 

AMERICAN CARIBBEAN 
GATEWAY 

- A Division of Otis McAllister - 
has an immediate opening for a 

ADMINISTRATIVE 
ASSISTANT 

The  Primary function of this title 
will be reporting directly to the 
brand managers for both the 

tobacco and confectionery division 
within the travel retail industry and 

the Otis McAllister food service 
division. 

 
Skills/Qualifications: 

Reporting Skills 
Administrative Writing Skills 

Microsoft Office Skills (Outlook, 
Excel, Word, PowerPoint) 

Managing Processes, Strong 
Organizational Skills, Computer 
savvy, Professionalism, Supply 
Management, Inventory Control, 

Verbal Communication, Customer 
Service Orientation, Teamwork 

 
Mandatory Requirements: 

Fluent in English and Spanish.  
Portuguese is a plus. 

Training to learn Navision 
(computer software). 

Experience: Internship and/or up to 
1 year working in related field 

Undergraduate Degree 
 

Please send resume and  
cover letter to both  

Marc Panara: 
marc@usaacg.com 

and   
Nick Tamma:  

nick@usaacg.com 
Or call 

(954) 524-9097 

TOBACCO OPPORTUNITY 
Exciting new alternative 

cigarette brand is looking for 
agents/ sales representatives 
for international and duty free 

markets. 
 

For information, please send 
contact data in care of 

editor@travelmarketsinsider
.net 

EMPLOYMENT OPPORTUNITIES 


